Sophie Greenly

Professional portfolio

Making lemonade with brands across the UK, New Zealand & Canadoa.




1! I'm Sophie

...a dreamer, a deep-thinker and a do-er! Over the past 12
years, |'ve worked in all-encompassing marketing roles,
helping entrepreneurs define & amplify their brands. Now,
I'm bringing my Jill-of-all-trades experience to help small
business owners get a bit of their life back.

I've helped launch restaurants, coordinated events,
developed products, designed posters, created brand kits,
built websites, briefed photographers, assisted shoots, wrote
articles, edited magazines, handled contractors, ordered
stock, managed diaries, recruited staff, booked travel and
even curated luxury vacation itineraries...it's been a wild ride!
But I've learnt over the years that I'm happiest when I'm
doing it all - no task too big or small!




Education

=

BA Communications (hons) 2:1

2008 - 20M

Analysing the social, cultural, and political
impact of media & communication. This course
was complemented with a student exchange
term at Queensland University of Technology in
Brisbane Australia.

BASI Pilates Mat Certficate

2024-2025

Certified as a 'Teacher in Training' after
undergoing an intensive course in classical
Pilates with Body Arts & Science International.




Brand Development:

Brickworks

| was employed by Brickworks Hospitality Group
to elevate the brand from a Pub, offering burger
& beer deals, to a premium restaurant & gin bar,
showcasing fine food & cocktails. Brickworks is
now known as 'Whistler's Gin Bar', boasting 4.7*
on Open Table (614 reviews).

e Creative Direction

e Marketing & Administration

e Print & Digital Design

e Content Creation

e Photography Assistance

e Web Design & Copywriting

e Event Planning & Coordination
e Project Management

e Communications

[ .
.'.'I" ?.Ir o o

thebrickworks.whistler

amn

HH @
aes
5]

% ™ \

»

The Brickwos l

CANS3te 8 Contempaorary

ki 47 L) 614 Reviews [ CANSSO Canadian

~ WHIsT.gp
Orverview Popular dishes Photos Menu Reviews 4 = XD\ & - * omg,
4 i P S N

rrrrr

@

A Mldsummer
. _ PP _ ’*ght s Gin
Great for creative cocktails Geod for special occasions Meighbourhood gem 4a. ikt anls

i vetsTien o
Brickworks is a locally-owned and locally-loved establishment offering the best in
BC produce and premium craft drinks. A not-so-secret hidden gem, we bring

something a little unique to Whistler; a contemporary, industrial venue with a - __§1) = e
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Brand Development:

Frank's

| was scouted for this family business to develop
the brand for expansion and to support with
marketing & admin. Through a strong brand
identity and high-impact marketing, the brand
quickly became a hotspot, and one of the
leading cafes in Queenstown, New Zealand.

e Marketing & Administration
e Creative Direction

e Content Creation

e Print & Digital Design

e Copywriting

e Photography Assistance

e Communications

e Project Management

e Event Planning & Coordination
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Eatery

/fraenk/
adjective

1. To be honest, unrestrained, bold, straightforward.

i Eatery by Frank's is an ethical, family-run café in Frankton Queenstown NZ. Created with love and passion for café culture, we serve wholesome, tasty food using

free range, local produce (we like to look after our neighbours). We embrace our responsibilities to help create a world where our planet can flourish. Pretty cool
eh?

Frank’s believes the foundations of a good café are simple._serve great food and great coffee in a great space. And that's just what we've been doing. Joining the

OQueenstown scene in December 2017, Frank's is making waves across the South Island.

8 Frank's is bold, stripped back, honest, straight forward; unapologetically frank. With fuss-free food and décor, Frank's knows what's important; great-tasting,

simple, ethical food and great quality, fair trade, organic coffee. With cosy-crssm . . . ¥ = L o

spot on any occasion. Pop in for breakfast, grab a coffee or catch up with fri



Event Planning &
Coordination:
Lemonade Events -
Canada Goose & Ineos

| was brought in to work with event curators Lemonade
as Project Coordinator to support two multi-day events:
a brand activation for fashion retailer Canada Goose in
Haida Gwaii, and a media drive for British car
manufacturer, Ineos Grenadier on the Sunshine Coast.
The projects required a high level of organisation,
attention to detail and adaptability, working across
multiple suppliers, stakeholders and locations to deliver
memorable, high-end experiences.

CANADA GOOSE

e Event Planning & Coordination
e Administration
e Content creation




Brand Development:

| worked closely with founder and partner, Rob, & : < e""ﬂ}“d&""*‘kﬂ-‘%f;jy
to bring RAW Training to life from ideation to - 2o+ to push myselffeirther
launch. | developed the brand identity and visual . —= ¢
direction, then carried it through to the website, %

copywriting, print design & Instagram. The goal
was to create a bold, energetic brand that
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reflected RAW'’s approach to fitness, while still  THE BOOTCAMP
feeling welcoming and community-focused. B ok R
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Held gugSide, these full-send, high-intensity bootcamp seSsions are
hBsk who want to go get some in our backyard. We'tledd ANT,
skrength training, For the ultimate Full-body workeut.
| It's gritty, it's loud, and it's highly addickive.

2 5 rawirainingwhistier.cajabout

| MEET YOUR
THE WORKOUT ;.2 TRAINER

e Branding

e Creative Direction Tues // Thurs 07.30/408.00 | 4 J
: Whistler Village Inn & Suites ™
”'H 5 'd."s'dE, his strength-focused class combines weight and
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strength and endurance. It's tough, rewarding and big on endorphins.

e Administration

FIND OUT MORE

e Content Creation &.60OK HERE D
e Print & Digital Design )
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e Photography Assistance



Brand Development:
Great Glass Elevator

| was brought in to refresh GGE’s brand,

oversee its rollout, and create a new website. € great.glass slevator 03
Working closely with owner Kelly, | developed a o
bright, youthful visual identity that felt fresh By
and modern while staying true to the brand'’s ThesweeranpaETuiclS S

1000 square feet of sweet, including nostalgic and

. . o imported confectionary @
roots and paying homage to its previous owner. Mdilesard g 3 o
. . o Followgd by moving_with_soph, E E = = = ] X R Stk e
Following the successful website launch, | EB it e Welcome o our wondar ol candy smporium,The Great Ghss Hevetor Cands Shop
g 0 0 . ollowi... ~ essage ontac + < in Whistler. where your sweetest dreams come to lifel
Contlnued Worklng Wlth GGE on Gn OngOIng [ F ]( - : J( - )E G Like candy and chocolate? You're in for a treatl Our store is filled to the brim with sweet goodness, including imported

basis, creating content and providing marketing
support.

Balloons Chocolate Jellycats Cards

confectionary and nostalglc treats from the US & the UK Grab and bag and go crazy with our Great Candy Wall with over

@ 100 bins of bulk candy to choose froml With hundreds of sweets, cards. balloons. toys. and more. it's a must-do In Whistler.
'
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e Creative Direction
e Web Design & Copywriting
e Content Creation

* Project Management : O NTEkFLE
e Print & Digital Design oty - s ® Tag us!

yien il Great Glass Elevator
GREAT GLASS ELEVATOR

a candy emporivm a candy
emporium ot Cardy emporivim a
Cancly emporium o Candy enporium

e Photography Assistance



Brand Development:

Skins & Creative
Conceptions

Joining CC's marketing team, | was brought in to
enhance their existing Skins Sexual Health brand,
manage their social media, create a brand
identity for a new health & wellness product and
develop new board games for retail.

e Copywriting
e Content Creation

e Creative Direction

Iq ]
e Project Management : h Hl"

CAME guUIDE

e Marketing & Administration

e Event Assistance
e Communications
e E-commerce
e Proofreading
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No Latex Smell

SUPPLEMENT FOR MEN  ror nomat ioie Funenon vty & fnaigy.

Many condom users say they do not like the latex smell often assg
latex smell and allowing Skins users to enjoy a far more natural ar

Extra Lubricated

Skins condoms use a premium s 2 b

also means better protection because after teeth and nails, lack of lubrication is the third

nt for all their condoms and add a little mare lube than usual. This extra lube makes Skins really comfortable and easy to put on, but
hest cause of condoms splitting.

Simple Naming Policy

When buying condoms you want to know exactly what you are buying, quickly and without having to ask or stand at 2 counter reading the information on a pack. So when it came to
naming their condoms Skins called each variety exacthy what it is. If you want an Ultra Thin Condom you buy a Skins Ultra Thin, if you are well endowed then the Skins Bxtra La
for you and so on - all designed to make your choice as quick and easy as possible. So no embarrassing questions, just ane look at the name and it's easy to decide which Skins

condom is right for you.

Great Price

Aswe believe natural feeling, clear looking, great smelling condoms should be affordable to all, Skins offer a top quality product at a very affordable price,
Unigue Pack sizes

We just couldn't resist; Skins are available in packs of 4, 12 and 16. What better way to cover your tips than with a Skins condom from a Skins 4-pack ! Not anly have you got a cheeky
ith a similar price to other 3-Packs you get an extra condoem free.

Ins pun, it also means that w
ins Cube: Get More Bangs for your Buck!

Bal Health are here to spice up your sex life with the Skins Cube and its design led packaging that proves, its hip to be square.

Everyone knows they should use condoms, but research shows many people are still too embarmassed to buy them, camy them and even have them at home. The Skins Cube design
maves condom purchasing away from the furtive, grab it and go event to a positive lifestyle choice. The Skins Cube meets the Skins Sexual Health objectives by offering premium
quality condoms at a great price, £9.99 for 16 of the very best condoms.

With 16 individual, separate condoms in an easy-access storage box, the Skins Cube is a bedside staple, No more clumsy drawer-rummaging and ripping off strips. The Skins Cube

condoms are ready to use. Single condoms mean no strips and that means no rips, ensuring you're as protected as possible!



Marketing &

Administration:
The EBP

Working as Marketing Coordinator for The
Education Business Partnership, | supported
internal and external communications across
multiple departments. My primary responsibility
was managing, writing and editing TermTalk, an
education-focused print and digital newsletter
distributed to more than 1,500 schools and
businesses across Lincolnshire, UK.

e Communications

e Copywriting

e Filming Assistance

e Event Assistance

e Project Management

e Creative Direction
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Content Creation & TR —

Whether you seek authentic adventure, stillness, awe-inspiring landscapes,

or fresh flavors, British Columbia has it all and then some. On this 12-day

@ @ @ :
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adventure, roam far from the beaten path to a family-owned horse ranch
L] E » . r . pos -
@ where you'll spend three blissful days in a luxury safari-style tent and enjoy

ﬂ;:'_ - L horseback adventures by day and star-gazing by night. Next, travel west to
l " T ‘ .
- the Great Bear Forest where you'll observe grizzlies in their natural habitat
A = : . "
'.n"'ll'_,i Wi p._":' and fill vour lungs with ocean air on BC's south coast. From your luxury
| ] g A L

cabin at the water’s edge on Nimmo Bay, embark on daily ocean safaris to
encounter whales, orcas, eagles, and bears. Spend your final full day touring

the ocean-fringed metropolis of Vancouver: a vibrant city hugged by nature.

Indulge in a smorgasbord of culinary treats as you explore the many facets of

| was hired as a freelance Canada representative for
Anna’s luxury travel company, where | had the
opportunity to experience and research Chilko
Experience Wilderness Resort firsthand on a
research trip. Following my stay, | prepared a
detailed accommodation and tour report for Anna,
managed ongoing relationships and feedback with
the resort team, and curated a long-form travel
itinerary blog post to showcase the experience to
prospective travellers.

this captivating coastal city. Throughout your trip, stay at luxurious lodges,

immersed in nature, before returning to one of Vancouver's most opulent

The Best

and 1conic hotels.

e Content Writing
e Copywriting

Day 1. Arrive in Vancouver and transfer to your hotel

e Field Research

e Communications remeers oo

e Administration






https://www.juicyassistance.ca/
https://www.juicyassistance.ca/
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